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The Second Edition of this best-selling textbook continues to offer immensely practical advice and technical expertise that will aid
researchers in analyzing and interpreting their collected data, and ultimately build theory from it. The authors provide a step-bystep guide to the research act. Full of definitions and illustrative examples, the book presents criteria for evaluating a study as well
as responses to common questions posed by students of qualitative research.
This is a multidisciplinary textbook on social commerce by leading authors of e-commerce and e-marketing textbooks, with
contributions by several industry experts. It is effectively the first true textbook on this topic and can be used in one of the following
ways: Textbook for a standalone elective course at the undergraduate or graduate levels (including MBA and executive MBA
programs) Supplementary text in marketing, management or Information Systems disciplines Training courses in industry Support
resources for researchers and practitioners in the fields of marketing, management and information management The book
examines the latest trends in e-commerce, including social businesses, social networking, social collaboration, innovations and
mobility. Individual chapters cover tools and platforms for social commerce; supporting theories and concepts; marketing
communications; customer engagement and metrics; social shopping; social customer service and CRM contents; the social
enterprise; innovative applications; strategy and performance management; and implementing social commerce systems. Each
chapter also includes a real-world example as an opening case; application cases and examples; exhibits; a chapter summary;
review questions and end-of-chapter exercises. The book also includes a glossary and key terms, as well as supplementary
materials that include PowerPoint lecture notes, an Instructor’s Manual, a test bank and five online tutorials.
Originally published in 1961, Images of the American City examines how Americans dealt with the rapid shock of urbanization as it
evolved from an agricultural nation. Working from the framework of a social psychologist, Anselm L. Strauss offers a deeper look
into the sociological, psychological, and historical perspectives of urban development. He describes how the cultural changes of a
space ultimately develop urban imagery by looking towards the urbanization of America from peoples' views of the cities rather
than how the cities are themselves. Urban imageries are contrasted with the context of an ideal city and visitors' perspectives of
cities. Strauss takes a step back to ask questions about what Americans think and have thought of their cities. How do these cities
compare to the image of an ideal city? What are the different perspectives between a city-dweller and a visitor? He contrasts the
tension between those within the city and those outside of its urban limits. Strauss describes how space and time are major
themes in the symbolic urbanization of a city. He offers a macroscopic view of the city as a whole and shows how urban imageries
evolved from changes in lifestyles. He then provides historical breakdowns of different regions of the country and how they were
urbanized. This book documents and illustrates the change in American symbolization from the growth of American cities to the
union of urbanity and rurality.
This book offers an analysis of privacy impacts resulting from and reinforced by technology and discusses fundamental risks and
challenges of protecting privacy in the digital age. Privacy is among the most endangered "species" in our networked society:
personal information is processed for various purposes beyond our control. Ultimately, this affects the natural interplay between
privacy, personal identity and identification. This book investigates that interplay from a systemic, socio-technical perspective by
combining research from the social and computer sciences. It sheds light on the basic functions of privacy, their relation to identity,
and how they alter with digital identification practices. The analysis reveals a general privacy control dilemma of (digital)
identification shaped by several interrelated socio-political, economic and technical factors. Uncontrolled increases in the
identification modalities inherent to digital technology reinforce this dilemma and benefit surveillance practices, thereby
complicating the detection of privacy risks and the creation of appropriate safeguards. Easing this problem requires a novel
approach to privacy impact assessment (PIA), and this book proposes an alternative PIA framework which, at its core, comprises
a basic typology of (personally and technically) identifiable information. This approach contributes to the theoretical and practical
understanding of privacy impacts and thus, to the development of more effective protection standards. This book will be of much
interest to students and scholars of critical security studies, surveillance studies, computer and information science, science and
technology studies, and politics.
Grounded theory methodology and procedure have become one of the most influential modes of carrying out qualitative research
when generating theory is a principle aim of the researcher. This volume presents a series of readings that emphasize different
aspects of grounded theory methodology and methods. The selections are written by former students of the late Anselm Strauss
and have been chosen for their accessibility and range.
On Tyranny is Leo Strauss's classic reading of Xenophon's dialogue, Hiero or Tyrannicus, in which the tyrant Hiero and the poet
Simonides discuss the advantages and disadvantages of exercising tyranny. This edition includes a translation of the dialogue, a
critique of the commentary by the French philosopher Alexandre Kojève, Strauss's restatement of his position in light of Kojève's
comments, and finally, the complete Strauss-Kojève correspondence. "Through [Strauss's] interpretation Xenophon appears to us
as no longer the somewhat dull and flat author we know, but as a brilliant and subtle writer, an original and profound thinker. What
is more, in interpreting this forgotten dialogue, Strauss lays bare great moral and political problems that are still ours." —Alexandre
Kojève, Critique "On Tyranny is a complex and stimulating book with its 'parallel dialogue' made all the more striking since both
participants take such unusual, highly provocative positions, and so force readers to face substantial problems in what are often
wholly unfamiliar, even shocking ways." —Robert Pippin, History and Theory "Every political scientist who tries to disentangle
himself from the contemporary confusion over the problems of tyranny will be much indebted to this study and inevitably use it as a
starting point."—Eric Voegelin, The Review of Politics Leo Strauss (1899-1973) was the Robert Maynard Hutchins Distinguished
Service Professor of Political Science at the University of Chicago.
This fundamental guide on programmatic advertising explains in detail how automated, data-driven advertising really works in
practice and how the right adoption leads to a competitive advantage for advertisers, agencies and media. The new way of
planning, steering and measuring marketing may still appear complex and threatening but promising at once to most decision
makers. This collaborative compendium combines proven experience and best practice in 22 articles written by 45 renowned
experts from all around the globe. Among them Dr. Florian Heinemann/Project-A, Peter Würtenberger/Axel-Springer, Deirdre
McGlashan/MediaCom, Dr. Marc Grether/Xaxis, Michael Lamb/MediaMath, Carolin Owen/IPG, Stefan Bardega/Zenith, Arun
Kumar/Cadreon, Dr. Ralf Strauss/Marketingverband, Jonathan Becher/SAP and many more great minds.
Learn how to thrive in even the most volatile economic climate with smart strategies from USA TODAY’s top small-business
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columnist Today’s small business owners need all the tools they can get–whether to grow their business and have it take off, or
simply to navigate and succeed in tough times. In this engaging, actionable book, USA TODAY’s senior small business columnist
Steve Strauss provides you with an indispensable guide for creating your own “small business boom.” Packed with the powerful
strategies and chock-full of explosive ideas, Your Small Business Boom is your blueprint for how to thrive today. Inside you will
learn of a variety of affordable, savvy strategies that you can use in your own businesses; everything from finding and getting
bigger clients to the secret of “doing the opposite,” and from getting a million hits on your website to getting 100,000 social media
followers. With Strauss’s expert advice, you’ll learn to: Easily create a tribe of rock-solid fans, followers, and customers Generate
money while you sleep Use webinars, podcasts, live streaming, and funnels to make your business boom Make social media really
work for you by looking beyond “likes” Find bigger clients with bigger budgets, or even better – have them seek you out With
smart, practical tips and a healthy dose of upbeat, can-do optimism, Your Small Business Boom is the book every small business
owner could use right about now.

6 strategic principles for reinventing your products, your services—and your company's future The digital age has
completely transformed business—and marketing has not kept up. From research frameworks and traditional concept
development to planning to budgeting to distribution channels and media placement, marketing has not advanced—which
may be why Chief Marketing Officers often don't get a seat at the table. In order to have a future, marketing must play a
direct role in driving profitable sales and increasing revenues. The Old Rules of Marketing Are Dead offers the new rules
for reinventing your brand, including: Defining the product's essence Creating metrics to ensure accountability
Developing a core message Disseminating the brand Marketing needs to lead, not follow. The Old Rules of Marketing are
Dead shows how to reinvent marketing and position it as a strategic business partner for any organization. Table of
Contents Rule 1: The Core is Everything; Rule 2: You Have Nothing Without the Foundation; Rule 3: There are Many
Choices But Only One Customer; Rule 4: Do the Right Things for the Right Reasons; Rule 5: Infrastructure is More Than
Just Pipes; Rule 6: Lead and Others Will Follow
One of the outstanding thinkers of our time offers in this book his final words to posterity. Studies in Platonic Political
Philosophy was well underway at the time of Leo Strauss's death in 1973. Having chosen the title for the book, he
selected the most important writings of his later years and arranged them to clarify the issues in political philosophy that
occupied his attention throughout his life. As his choice of title indicates, the heart of Strauss's work is Platonism—a
Platonism that is altogether unorthodox and highly controversial. These essays consider, among others, Heidegger,
Husserl, Nietzsche, Marx, Moses Maimonides, Machiavelli, and of course Plato himself to test the Platonic understanding
of the conflict between philosophy and political society. Strauss argues that an awesome spritual impoverishment has
engulfed modernity because of our dimming awareness of that conflict. Thomas Pangle's Introduction places the work
within the context of the entire Straussian corpus and focuses especially on Strauss's late Socratic writings as a key to
his mature thought. For those already familiar with Strauss, Pangle's essay will provoke thought and debate; for
beginning readers of Strauss, it provides a fine introduction. A complete bibliography of Strauss's writings if included.
Traditional marketing coverage with an e-marketing twist. Strauss/Frost offers traditional marketing coverage with a twist:
its focus is on the Internet and other technologies that have had a profound affect on marketing. The sixth edition focuses
more on e-marketing strategy and practice, and less on principles of marketing refresher material.
The French writer Arnold van Gennep first called attention to the phenomena of status passages in his Rites of Passage
one hundred years ago. In Status Passage, first published in 1971, the movement of individuals and groups in
contemporary society from one status to another is examined in the light of Gennep's original theory. Glaser and Strauss
demonstrate that society emerges as a comparative order. In this order, every organized action, collective or individual,
can be seen as a form of status passage.From one status to another-from childhood to adolescence to adulthood, from
being single to being married, movement from one income group, social class or religion to another-there are passages
that entail movement into different parts of a social structure and loss or gain in privileges. Types of status passage are
described by their proper ties. The authors present a formal theory of status passage in the form of a running theoretical
discussion.The concepts and categories discussed in Status Passage are illuminated by a large number of examples
chosen from a wide range of human behavior, and the applicability of the theory to still other examples is made apparent.
The result is a stimulating and provocative book that will interest a wide range of sociologists, social psychologists, and
other social scientists, and will be useful in a variety of courses.
Earlier editions have Judy Strauss as the first named author.
NATIONAL BESTSELLER • “A startling vision of what the cycles of history predict for the future.”—USA Weekend
William Strauss and Neil Howe will change the way you see the world—and your place in it. With blazing originality, The
Fourth Turning illuminates the past, explains the present, and reimagines the future. Most remarkably, it offers an utterly
persuasive prophecy about how America’s past will predict its future. Strauss and Howe base this vision on a
provocative theory of American history. The authors look back five hundred years and uncover a distinct pattern: Modern
history moves in cycles, each one lasting about the length of a long human life, each composed of four eras—or
"turnings"—that last about twenty years and that always arrive in the same order. In The Fourth Turning, the authors
illustrate these cycles using a brilliant analysis of the post-World War II period. First comes a High, a period of confident
expansion as a new order takes root after the old has been swept away. Next comes an Awakening, a time of spiritual
exploration and rebellion against the now-established order. Then comes an Unraveling, an increasingly troubled era in
which individualism triumphs over crumbling institutions. Last comes a Crisis—the Fourth Turning—when society passes
through a great and perilous gate in history. Together, the four turnings comprise history's seasonal rhythm of growth,
maturation, entropy, and rebirth. The Fourth Turning offers bold predictions about how all of us can prepare, individually
and collectively, for America’s next rendezvous with destiny.
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For courses in Internet Marketing or E-marketing. Traditional marketing coverage with an e-marketing twist. Strauss/Frost
offers traditional marketing coverage with a twist: its focus is on the Internet and other technologies that have had a
profound effect on marketing. This edition reflects the disruption to the marketing field based on social media.
For courses in Internet Marketing or E-marketing This book teaches marketers how to engage and listen to buyers, and
how to use what they learn to improve their offerings in today’s Internet- and social media-driven marketing environment.
It brings traditional marketing coverage up-to-date with a thorough, incisive look at e-marketing planning and marketing
mix tactics from a strategic and tactical perspective. The focus is on the Internet and other technologies that have had a
profound effect on how marketing is approached today. Included is coverage of marketing planning; legal and global
environments; e-marketing strategy; and marketing mix and customer relationship management strategy and
implementation issues. A major revision, this seventh edition reflects the disruption to the marketing field brought about
by social media. As such it covers many new topics that represent the changes in e-marketing practice in the past two
years. Because of the ever-changing landscape of the Internet, the authors suggest reading this book, studying the
material, and then going online to learn more about topics of interest. Features: Better understanding of new concepts in
today’s electronic marketplace is accomplished as the book puts that new terminology into traditional marketing
frameworks. Readers are encouraged to exercise critical thinking and attention to their own online behavior in order to
better understanding the e-marketer’s perspective, strategies, and tactics–to think like a marketer. Although the focus is
on e-marketing in the United States, readers also see a global perspective in the coverage of market developments in
both emerging and developed nations. An entire chapter devoted to law and ethics, and contributed by a practicing
attorney, updates readers on the latest changes in this critical area. Readers are guided in learning a number of emarketing concepts with the help of some outstanding pedagogical features: -Marketing concept grounding helps readers
make the connection between tradition and today. Material in each chapter is structured around a principle of marketing
framework, followed by a look at how the internet has changed the structure or practice, providing an ideal bridge from
previously learned material. -Learning objectives set the pace and the goals for the material in each chapter. -Best
practices from real companies tell success stories, including new examples of firms doing it right. -Graphical frameworks
serve as unique e-marketing visual models illustrating how each chapter fits among others. -Chapter summaries help
readers review and refresh the material covered. -Key terms are identified in bold text within the chapter to alert readers
to their importance. -Review and discussion questions are another device to be used for refreshing readers’
understanding of the material in the chapter. -Web activities at the end of each chapter help readers become further
involved in the content. -This revision reflects the disruption to the marketing field based on social media. A major
revision from the sixth edition, it includes many new topics, as dictated by changes in e-marketing practice in the past two
years. -Three important Appendices include internet adoption statistics, a thorough glossary, and book references. NEW.
Students get a broader look at social media as it is now integrated throughout the book, instead of confined to one
chapter. NEW. A look a new business models continues and strengthens the approach of learning from real life
examples. Added and described in detail are such models as social commerce (and Facebook commerce), mobile
commerce and mobile marketing, social CRM, crowsourcing, and many important be less pervasive models such as
crowfunding, freemium, and flash sales. NEW.Chapters 12, 13 and 14 were completely rewritten to reflect the move from
traditional marketing communication tools to the way practitioners current describe IMC online: owned, paid and earned
media. NEW. Readers see examples of many new and interesting technologies that are today providing marketing
opportunities, both in the Web 2.0 and 3.0 sections. NEW. The chapter-opening vignettes continue to play an important
role in illustrating key points. Two new vignettes and new discussion questions about each chapter opening vignette are
included. NEW.Included are many new images in every chapter, plus updated “Let’s Get Technical” boxes. NEW.Other
chapter-specific additions that further enhance understanding of the concepts include: -More social media performance
metrics (Ch. 2) -“Big data” and social media content analysis (Ch. 6) -New consumer behavior theory and “online
giving” as a new exchange activity (Ch. 7) -Social media for brand building (Ch. 9) -App pricing and web page pricing
tactics (Ch. 10)
Nutrition and Enhanced Sports Performance: Muscle Building, Endurance, and Strength provides a comprehensive
overview to understanding the integrated impact of nutrition on performance. The book is divided into five main themes:
An introductory overview of the role of nutrition in human health Various types of physical exercises, including
cardiovascular training, resistance training, aerobic and anaerobic exercise, bioenergetics, and energy balance. This
section also covers the nutritional requirements associated with various fitness programs, as well as exercise and
nutritional requirements in special populations, including the pre-pubertal, young, elderly, and disabled. Sports and
nutritional requirements. The molecular mechanisms involved in muscle building A thorough review of various food,
minerals, supplements, phytochemicals, amino acids, transition metals, small molecules and other ergogenic agents that
have been implicated in muscle building and human performance This book is an ideal resource for nutritionists,
dietitians, exercise physiologists, health practitioners, researchers, students, athletes, trainers, and all those who wish to
broaden their knowledge of nutrition and its role in human performance. Discusses the impact of nutrition, including food,
minerals, vitamins, hormones, trace elements, etc., that can significantly attenuate/improve human performance and
sports Addresses the molecular and cellular pathways involved in the physiology of muscle growth and the mechanisms
by which nutrients affect muscle health, growth and maintenance Encompasses multiple forms of sports/performance
and the salient contribution of appropriate nutrition on special populations, including nutritional guidelines and
recommendations to athletes Strong focus on muscle building
Leo Strauss was a central figure in the twentieth century renaissance of political philosophy. The essays of The
Cambridge Companion to Leo Strauss provide a comprehensive and non-partisan survey of the major themes and
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problems that constituted Strauss's work. These include his revival of the great 'quarrel between the ancients and the
moderns,' his examination of tension between Jerusalem and Athens, and most controversially his recovery of the
tradition of esoteric writing. The volume also examines Strauss's complex relation to a range of contemporary political
movements and thinkers, including Edmund Husserl, Martin Heidegger, Max Weber, Carl Schmitt, and Gershom
Scholem, as well as the creation of a distinctive school of 'Straussian' political philosophy.
Traditional marketing coverage with an e-marketing twist. Strauss/Frost offers traditional marketing coverage with a twist:
its focus is on the Internet and other technologies that have had a profound effect on marketing. The sixth edition focuses
more on e-marketing strategy and practice, and less on principles of marketing refresher material.
Information technology has permeated all walks of life in the past two decades. Accounting is no exception. Be it financial
accounting, management accounting, or audit, information technology and systems have simplified daily tasks and
routine work, simplified reporting, and changed how accounting is done. The Routledge Companion to Accounting
Information Systems provides a prestige reference work which offers students and researchers an introduction to current
and emerging scholarship in the discipline. Contributions from an international cast of authors provides a balanced view
of both the technical underpinnings and organisational consequences of accounting information systems. With a focus on
the business consequences of technology, this unique reference book will be a vital resource for students and
researchers involved in accounting and information management.
This introductory textbook presents a variety of approaches and perspectives that can be employed to analyze any
sample of discourse. The perspectives come from multiple disciplines, including linguistics, sociolinguistics, and linguistic
anthropology, all of which shed light on meaning and the interactional construction of meaning through language use.
Students without prior experience in discourse analysis will appreciate and understand the micro-macro relationship of
language use in everyday contexts, in professional and academic settings, in languages other than English, and in a wide
variety of media outlets. Each chapter is supported by examples of spoken and written discourse from various types of
data sources, including conversations, commercials, university lectures, textbooks, print ads, and blogs, and concludes
with hands-on opportunities for readers to actually do discourse analysis on their own. Students can also utilize the
book’s comprehensive companion website, with flash cards for key terms, quizzes, and additional data samples, for inclass activities and self-study. With its accessible multi-disciplinary approach and comprehensive data samples from a
variety of sources, Discourse Analysis is the ideal core text for the discourse analysis course in applied linguistics,
English, education, and communication programs.
This volume provides an unequaled introduction to the thought of chief contributors to the Western tradition of political
philosophy from classical Greek antiquity to the twentieth century. Written by specialists on the various philosophers, this
third edition has been expanded significantly to include both new and revised essays.
Marketing is under immense pressure to perform: required to submit reports to management, judged by the sales
department based on whether it helps sales, scrutinized by financial controlling regarding how efficiently it uses budgets,
and last but not least, under constant review by customers, markets and the public. Marketing faces more dilemmas and
conflicts of interest than any other part of a company. The reason for this lies in the lack of a plan for marketing planning.
This book not only identifies numerous examples of this problem as experienced by businesses, it also offers ways of
solving the problem. Ralf Strauss highlights a 7 phase process for marketing planning, where the potential marketing can
reach is demonstrated. Useful check lists included in this book allow the readers to readily create their own ‘plans for a
marketing planning’. With insights drawn from more than 150 case studies included in the book, Marketing Planning by
Design covers areas such as: How to overcome existing hurdles of marketing planning and marketing strategy. How to
set up a project for managing the marketing planning cycle. How to develop a really target group and content driven
marketing planning, which is stepwise cascaded from a program, campaign down to a tactical level. How to make
marketing accountable in terms of performance measurement. How to implement an enhanced marketing planning in the
organisation. How to systematically integrate Web 2.0 into marketing planning, or how to link marketing with modern IT.
This highly practical book is destined to be a must-have reference work on any marketer’s desk.
Hailed by national leaders as politically diverse as former Vice President Al Gore and former House Speaker Newt
Gingrich, Generations has been heralded by reviewers as a brilliant, if somewhat unsettling, reassessment of where
America is heading. William Strauss and Neil Howe posit the history of America as a succession of generational
biographies, beginning in 1584 and encompassing every-one through the children of today. Their bold theory is that each
generation belongs to one of four types, and that these types repeat sequentially in a fixed pattern. The vision of
Generations allows us to plot a recurring cycle in American history -- a cycle of spiritual awakenings and secular crises -from the founding colonists through the present day and well into this millenium. Generations is at once a refreshing
historical narrative and a thrilling intuitive leap that reorders not only our history books but also our expectations for the
twenty-first century.
A long awaited update of the popular 1988 handbook, this book covers business information and specific topics within the area of
business.
Online shopping has become increasingly popular due to its availability and ease. As a result, it is important for companies that
sell high-end products to maintain the same marketing success as companies selling more affordable brands in order keep up with
the market. Digital Marketing Strategies for Fashion and Luxury Brands is an essential reference source for the latest scholarly
research on the need for a variety of technologies and new techniques in which companies and brand managers can promote
higher-end products. Featuring coverage on a broad range of topics and perspectives such as brand communication, mobile
commerce, and multichannel retailing, this publication is ideally designed for managers, academicians, and researchers seeking
current material on effectively promoting more expensive merchandise using technology.
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A collection of commentaries, quotations, computer dumps, and cartoons explores the post-baby-boom generation's growing
influence on American culture
An Introduction to e-Business provides the contemporary knowledge of the key issues affecting the modern e-business
environment and links theory and practice of management strategies relating to e-business. This book brings together the most
cogent themes for an introduction to e-business and constitutes a valuable contribution to formalising common themes for teaching
the subject in higher education. It brings together theoretical perspectives based on academic research and the application of ebusiness strategies. These concepts are further explored in the six case studies that follow the set chapters. This new textbook
integrates the main themes to provide a complete picture of the key elements relevant to an introductory text in e-business. To
fully appreciate the e-business environment it is necessary to understand the links between the different disciplines that come
together to form
This book analyzes the reception of Leo Strauss and his political philosophy in Northeast Asia. By juxtaposing the central idea of
Strauss’s political philosophy with the question of modernity, the contributors explore the eclectic adaptations of Strauss in
Northeast Asian countries as a philosophical appropriation across cultures. Examining how Strauss’s philosophy was first
introduced in Northeast Asia, the book sheds light on the similarities and differences in experiences, challenging the dominant
approach which attributes various receptions of Strauss in Northeast Asia solely to sociopolitical circumstances. This book also
seeks to move beyond a China-centric approach to investigate the possible transcultural appeals of Strauss’s political philosophy
by exploring the cases of Japan and South Korea. Appealing to a wide network of scholars and practitioners in East Asia engaged
in rethinking cultural particularities, this volume will be attractive to upper-level undergraduate students, graduate students, and
advanced researchers in political philosophy, political theory, and Asian politics.
As the most influential anthropologist of his generation, Claude Lévi-Strauss left a profound mark on the development of twentiethcentury thought. Through a mixture of insights gleaned from linguistics, sociology, and ethnology, Lévi-Strauss elaborated his
theory of structural unity in culture and became the preeminent representative of structural anthropology. La Pensée sauvage, first
published in French in 1962, was his crowning achievement. Ranging over philosophies, historical periods, and human societies, it
challenged the prevailing assumption of the superiority of modern Western culture and sought to explain the unity of human
intellection. Controversially titled The Savage Mind when it was first published in English in 1966, the original translation
nevertheless sparked a fascination with Lévi-Strauss’s work among Anglophone readers. Wild Thought rekindles that spark with a
fresh and accessible new translation. Including critical annotations for the contemporary reader, it restores the accuracy and
integrity of the book that changed the course of intellectual life in the twentieth century, making it an indispensable addition to any
philosophical or anthropological library.
Lévi-Strauss is one of the intellectual giants of the twentieth century yet he is a very private and isolated figure, who has been
reticent about himself. This book, first published in 1983,provides a fascinating insight into his character through a careful reading
of the more speculative passages of his books and interviews. His personal existential and psychological orientation is explored
through a structural analysis of Tristes Tropiques, his most personal book, and his writings on art, nature and civilization and
through a consideration of his debt to Rousseau. Dr Pace examines in depth Lévi-Strauss’s critique of cultural evolutionism and
his attack on the notion of world history. He assesses the political implications of Lévi-Strauss’s own interpretation of human
progress through an examination of his debates with Sartre and other Marxists in the 1950s and 1960s and his subsequent
movement to the right. The author’s concern throughout is to place the world-view of this great French anthropologist in the
context of twentieth-century intellectuals’ struggle to come to grips with cultural relativism and the ‘problem’ of the primitive.
The explosion of social media blogs, social networking sites, and video sharing sites has ushered in a new era of digital
transparency that puts the power to enhance or destroy a reputation in the hands of the consumer. This timely and practical book
shows you how to harness the power of social media with crucial, proven tactics and strategies for every phase of online
reputation management. Using step-by-step instruction and tested techniques, the expert authors unveil a detailed blueprint for
building, managing, monitoring, and repairing your reputation.
An updated third edition of the most comprehensive guide tosmall business success Whether you're a novice entrepreneur or a
seasoned pro, TheSmall Business Bible offers you everything you need to know tobuild and grow your dream business. It shows
you what really works(and what doesn't!) and includes scores of tips, insiderinformation, stories, and proven secrets of success.
Even if you'verun your own business for years, this handy guide keeps you up todate on the latest business and tech trends. This
ThirdEdition includes entirely new chapters devoted to social media,mobility and apps, and new trends in online discounting and
groupbuying that are vital to small business owners everywhere. New chapters include: How to use Facebook, Twitter, and other
social media tools toengage customers and potential stakeholders How to generate leads and win strategic partnerships
withLinkedIn How to employ videos and YouTube to further your brand What you need to know about Groupon and group
discountbuying What mobile marketing can do for your business Give your small business its best shot by understanding the
bestand latest small business strategies, especially in thistransformative and volatile period. The Small Business Bibleoffers every
bit of information you'll need to know to succeed.
Now in its fifth edition, the hugely popular Digital Marketing Excellence: Planning, Optimizing and Integrating Online Marketing is
fully updated, keeping you in line with the changes in this dynamic and exciting field and helping you create effective and up-todate customer-centric digital marketing plans. A practical guide to creating and executing digital marketing plans, it combines
established approaches to marketing planning with the creative use of new digital models and digital tools. It is designed to
support both marketers and digital marketers, and students of business or marketing who want a thorough yet practical grounding
in digital marketing. Written by two highly experienced digital marketing consultants, the book shows you how to: Draw up an
outline digital marketing plan Evaluate and apply digital marketing principles and models Integrate online and offline
communications Implement customer-driven digital marketing Reduce costly trial and error Measure and enhance your digital
marketing Learn best practices for reaching and engaging your audiences using the key digital marketing platforms like Apple,
Facebook, Google and Twitter. This new edition seamlessly integrates the latest changes in social media technology, including
expanded coverage of mobile technology, demonstrating how these new ways to reach customers can be integrated into your
marketing plans. It also includes new sections on data analytics, clearly demonstrating how marketers can leverage data to their
advantage. Offering a highly structured and accessible guide to a critical and far-reaching subject, Digital Marketing Excellence,
Fifth Edition, provides a vital reference point for all students and managers involved in marketing strategy and implementation.
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Communicating Identities is a book for language teachers who wish to focus on the topic of identity in the context of their
classroom teaching. The work provides an accessible introduction to research and theory on language learner and language
teacher identity. It provides a set of interactive, practical activities for use in language classrooms in which students explore and
communicate about aspects of their identities. The communicative activities concern the various facets of the students’ own
identities and are practical resources that teachers can draw on to structure and guide their students’ exploration of their
identities. All the activities include a follow-on teacher reflection in which teachers explore aspects of their own identity in relation
to the learner identities explored in the activities. The book also introduces teachers to practical steps in doing exploratory action
research so that they can investigate identity systematically in their own classrooms.
Partial Differential Equations presents a balanced and comprehensive introduction to the concepts and techniques required to
solve problems containing unknown functions of multiple variables. While focusing on the three most classical partial differential
equations (PDEs)—the wave, heat, and Laplace equations—this detailed text also presents a broad practical perspective that
merges mathematical concepts with real-world application in diverse areas including molecular structure, photon and electron
interactions, radiation of electromagnetic waves, vibrations of a solid, and many more. Rigorous pedagogical tools aid in student
comprehension; advanced topics are introduced frequently, with minimal technical jargon, and a wealth of exercises reinforce vital
skills and invite additional self-study. Topics are presented in a logical progression, with major concepts such as wave
propagation, heat and diffusion, electrostatics, and quantum mechanics placed in contexts familiar to students of various fields in
science and engineering. By understanding the properties and applications of PDEs, students will be equipped to better analyze
and interpret central processes of the natural world.
If you deal with today's students as a marketer, college faculty member, administrator, parent, or high school counselor, this handson guide is a necessary addition to your bookshelf. The new, updated edition features the latest data on the Millennial Generation
and how they are changing--and will continue to change--college life. Just as profoundly as their Boomer and Gen-X parents did,
college students and their younger siblings have different expectations for their college experience. The ways that they involve
their parents in their lives are very different than the relationship between Boomers and their parents. A new chapter in this second
edition addresses the shift from Boomer to Gen-X parents of college students, the next big transition on the doorstep of higher
education. The authors address issues ranging from the rise of ratings-driven admissions, to the rising burden of student loans, to
greater challenges facing career counselors, to the new transition from Boomer "helicopter" parents to Gen-X "stealth fighter"
parents. The new edition also presents original survey results on college students and the parents of college students. This
exciting new feature is sponsored by Datatel Corporation and Chartwells, and was carried out by Crux Research in collaboration
with LifeCourse Associates. With this book, you will find out why Millennial college students: * Like to work in teams * Are risking
less and planning more * Find money and class to be more divisive than race Learn how this generation of college students is
different and what changes you must make in your approach to recruit them and market to them successfully.
Widely regarded as the standard book on the British Media, this authoritative introduction to the history, sociology, theory and
politics of media and communications studies has been substantially revised and updated to bring it up to date with developments
in the media industry. Its three new chapters describe the battle for the soul of the internet, the impact of the internet on society
and the rise of new media in Britain. In addition it examines the recuperation of the BBC, how international and European
regulation is changing the British media and why Britain has the least trusted press in Europe.
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