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Complete with top tips for getting in, advice on how the industry is changing and
is likely to change, useful names, addresses, web sites and contact points, this
book is the ideal starting point for a successful career in this exciting field.
Marketing communications is a subject which has become popular in both
marketing and public relations circles, but sometimes with different parameters.
There are those who prefer to confine marketing communications to promotional
activities, which is mostly an academic point of view, and there are those who
see the subject in broader terms, embracing every form of communication used
in marketing, which is how the subject is practised in the business world. While
the author has long experience as a teacher and examiner, he also continues to
be a professional practitioner. Consequently, the book aims to serve those
concerned with both the academic and the professional in terpreta tions of
marketing comm unica tions. I t is of course hoped that those who adopt the
academic approach to the subject will eventually acknowledge that there is more
to marketing communi cations than advertising, sales promotion, selling,
marketing research and public relations. It is also necessary to realise that public
relations embraces much more than the 'publicity' in the 4Ps promotion box.
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Without wishing to be contentious, this broad approach is proposed so that
communications of all kinds throughout the marketing strategy can have
maximum effect. Very little has been published on this subject, and the book is
therefore a pioneer attempt to establish the practical parameters of modern
marketing communications. There are so many broad and narrow interpretations
of marketing communications, but it is hoped that this book will be useful to
teachers, students and practitioners of the subject.
Directory of vocational training and tutorial centers in Rangoon, Burma.
Originally published in 1984. Public relations is a key element necessary for success in all
business activities. Although some businessmen see public relations as a separable business
function, this book argues convincingly that public relations should really be an integral
management function, practised by all managers, all the time. Public Relations for
Management Success defines public relations and examines particular techniques, including
media relations and areas of concern such as government/parliamentary liaison and issues
such as conservation and pollution. It discusses how public relations activities should be
planned, staffed, financed and assessed, putting forward principles illustrated by worldwide
case studies and examples.
Every issue of easyuni is organised in such a way that crucial information is succinctly
delivered to you. We are also constantly exploring new mediums to maximise the reach of
information to you. That’s the main reason easyuni magazine was started; we found that many
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readers would bene? t from this information in this form. We believe this is only logical as
we’ve received an overwhelming response from our readers for the past two issues which has
motivated us to bring you even more quality content in subsequent issues. Among the many
improvements on easyuni.com is the revamped course recommendation tool – a step closer
towards our vision of enhancing students’ capacity to make the right decisions about their
tertiary education. The new course recommender is aimed at students who are not very certain
about what to study, and our intelligent system recommends courses based on the personality
and interests of an individual. As for the magazine: we have also listed some of the top
universities in Asia that offer the courses covered in this issue along with numerous ways to
apply for them. We have what we believe is the best tertiary education advice to help you
make better decisions about your future. Every bit of information is helpful in guiding you to
reach your higher education goals. We enjoyed getting this magazine out to you, and we
believe you’ll enjoy reading every page.
Advertising provides a comprehensive coverage of the subject matter. It gives some sample of
case studies. There are ten classes of the subject matter. These are classified as being
persuasive, informative, institutional, financial, classified, retail, cooperative, industrial,
government, and trade. Each of these types is defined and comprehensively explained. The
subject matter also has a role to society and this is discussed in the text. The book defines
such term as marketing, propaganda, and public relations. Different medium of commercial
delivery are outlined. Such medium as via press, television, radio, cinema, direct mail, and
exhibitions are analyzed. The process of doing an advertisement is discussed in detail. This is
followed by a description of the six sides to advertising. Several advertising organizations are
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described in detail. And a section of the text identifies the ways in which commercials are being
funded. The book will provide useful information to commercial creators, marketers, agents,
students, and researchers in the field of marketing.

concentration, convergence and globalization of the media have affected the
journalism education landscapes in Europe both at an institutional as well as at
an individual level." --Book Jacket.
This is a source for students on ebusiness courses, but also for students taking
modules in ebusiness as part of traditional degrees in business, marketing,
computing, and information systems.
Gives background to the business learner's world and strategies for approaching
the training task, focusing on the learner's professional knowledge and
experience. This book is suitable for teachers, trainers, and course organizers in
the field of Business English or considering a move into it.
The field of professional, academic and vocational qualifications is everchanging. The new edition of this practical guide provides thorough information
on all developments in these areas in the UK. Fully indexed, it includes details on
all university awards and over 200 career fields, their professional and
accrediting bodies, levels of membership and qualifications. British Qualifications
is a unique resource for human resource managers and university admissions
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officers to verify the qualifications of potential employees and students.
This text is based on practical experience of the marketing scene. It reviews the
subject from the point of view that it is not concerned solely with promotion but
with marketing as a whole, and the operations of marketing personnel at all
levels. The book is the culmination of many years of study and practice of the
subject, with quotations from, or references to, papers, books, articles and
lectures by the author throughout the text. It also looks forward to the great
changes which have or will occur, ranging from satellites to the European Single
Market. This volume embraces the total span of marketing communications
throughout the marketing strategy, and is written for all those involved in
marketing, advertising, public relations, and sales promotion. The new syllabus
for Marketing Communications published by the Chartered Institute of Marketing
is covered in this book, and the text is tailored to the needs of lecturers and
students of the Chartered Institute of Marketing Diploma, as well as students of
the CAM and LCCI Marketing Paper.
The most authoritative and comprehensive guide available on postgraduate
grants and professional funding worldwide. For over twenty years The Grants
Register has been the leading source for up-to-date information on the availability
of, and eligibility for, postgraduate and professional awards. With details of over
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3,000 awards, The Grants Register is more extensive than any comparable
publication. Each entry has been verified by the awarding bodies concerned
ensuring that every piece of information is accurate. As an annual publication,
each edition also provides the most current details available today. The Grants
Register provides an ideal reference source for those who need accurate
information on postgraduate funding: careers advisors, university libraries,
student organisations, and public libraries. Also available on CD-ROM.
OLD-SCHOOL top-down organizational behavior won't cut it anymore. Direct chain-ofcommand hierarchies are obsolete, fast giving way to networked, team-oriented
organizations. To be successful, the ability to influence others-especially others over
whom you have no direct control-is a must. You have to build alliances and persuade
people, not boss them around. The ability to influence people isn't something you're
born with, it's a skill anyone can acquire. In his new book, The Influence Edge,
experienced organizational consultant Alan Vengel teaches the influence skills needed
to enlist the cooperation of others, inside and outside the organization, to achieve your
professional goals. Drawing on case studies and illustrative anecdotes from his
consulting practice, Vengel introduces a powerful system of influence initiatives and
strategic thinking that anyone can apply to almost any work situation. The Influence
Edge details specific influence tactics that can lead to workplace success. It provides a
nuts and bolts guide for planning for a real influence situation, and shows exactly how
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to map out a strategy. And The Influence Edge goes deeper into the influence realm to
show how to build better long-term rapport, even with really difficult people. An
interactive self-study guide, The Influence Edge offers immediate hands-on
applications. Its heavily tested, practical insights are embodied in a variety of exercises
that help readers evaluate their progress, reflect deeply on what they've read, and build
a personal strategy for increasing their influence edge. Vengel equips readers to
influence without authority, sell ideas, and build relationships. The Influence Edge is
designed to be used again and again. It provides a complete toolkit for turning the often
disorderly and seemingly impossible task of getting someone else to help you achieve
your goal into an entirely viable process of analysis, preparation, and action.
DESCRIPTION OF BOOK This practical sales and marketing book is aimed at both the
practitioners and the students. It incorporates both sales and marketing principles and
the author's own personal tips gleaned from his many years of sales and marketing
work. This book is a "must" for every salesperson and businessman who is keen on
improving his sales results, keeping his customers happy and satisfied, and,
maintaining customer loyalty. Students taking marketing exams, especially those who
have to do case studies, should find this book a boon for there are much practical
ideas, and, the sales and marketing principles are presented in a simple style for easy
assimilation and quick revision. The book, which is the author's second sales and
marketing book, is based on a number of sales and marketing courses which the author
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has conducted for sales personnel, business practitioners and students. Much practical
tips on finance, tax incentives, and, other aids, which would be of interest to the
businessman, are found in the Appendix. The author also shares his unique
experiences and thoughts with the reader. There is also a chapter on internetmarketing, which is apprently gaining greater importance. Six actual marketing plans,
which had been implemented by the author previously, and which contain some trade
secrets, are incorporated. Unlike many sales and marketing authors, the author walks
his talk - he enjoys selling and has been selling directly to his customers. The book is
especially tailored for the busy business executive who has little or no time to attend
sales and marketing courses but who wants to acquire the much needed knowledge
and insights for getting his business going and flourishing. Busy students sitting for the
various sales and marketing exams conducted by the LCCI, the Chartered Institute of
Marketing, the polytechnics, the universities, and the other institutions, who are running
short of time, should find this simple, practical book useful for quick revision. The book
has been adopted as a reference text by two professional bodies and has been
commended. ABOUT THE AUTHOR The author has been a salesman and marketer for
many years. He has also taught sales and marketing to sales personnel, business
people and students for many years. He has published about 20 books, two of which
have been adopted as reference texts and commended by professional bodies, and
has been the editor of one book. He has also published a number of important papers
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in research journals and has served on the faculty of an American research university
as a professor. He has received publicity from the press for some intellectual
achievement.
What is the difference between an academic and professional qualification? Who
should get a professional qualification? Did you know that some professions can not be
legally practised with a degree alone? Why get a UK qualification? Is it expensive to
gain a British qualification? What is a chartered institute or society, and is it better than
a non-chartered body? What is the difference between a professional body and a trade
union? These are all questions answered in this book which is designed to help
individuals choose a career path and the right professional organisation. In today's
world it isn't enough to have a qualification, you need to be able to meet with peers and
use the valuable networks that are already in place to foster your profession. Your
Professional Qualification provides a comprehensive survey of the qualifications
available in the UK along with guidance on where they lead, entry requirements, where
to apply and where to study. Derived from the vast and authoritative British
Qualifications database, this important publication provides the first easily accessible
guide to qualifications and how to get them in the UK. Built around a comprehensive
directory of professional qualifying bodies each professional area is described in depth
and its qualifications identified and explained. The book is supported by a simple
website, which ensures purchasers of the book are kept up-to-speed with new
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developments.
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