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"Covering the latest and breaking news in Facebook advertising, this updated edition introduces revised, expanded, and
new chapters covering fundamentals, Newsfeed ads, sidebar ads, and BIG data. In addition, advertisers are taken farther
than just Facebook itself. Marshall and coauthors provide priceless insight into the audience, exploring what was
happening before the visitor clicked on an ad and what needs to happen after - ten seconds later, ten minutes later, and
in the following days and weeks. Presented in the same step-by-step format that made Marshall's Ultimate Guide to
Google AdWords a top seller, this book guides online marketers with a potential audience of 1.11 billion people via a
completely different, unbelievably powerful online advertising channel. Facebook presents enhanced tools and exciting
opportunities to capture clicks and create brand-loyal customers"-This updated and expanded second edition of the Ultimate Guide to LinkedIn for Business (Ultimate Series) provides a
user-friendly introduction to the subject, Taking a clear structural framework, it guides the reader through the subject's
core elements. A flowing writing style combines with the use of illustrations and diagrams throughout the text to ensure
the reader understands even the most complex of concepts. This succinct and enlightening overview is a required
reading for all those interested in the subject . We hope you find this book useful in shaping your future career &
Business. Feel free to send us your inquiries related to our publications to info@pwpublishers.pw
The Ultimate Guide to Business Writing is a comprehensive guide on how to write any kind of business document.
Written clearly in an engaging voice, it explains in depth the whole process: from determining objectives to establishing
readers’ needs, conducting research, outlining, and designing a template; to writing the first draft; to editing for meaning,
accuracy, concision, style and emotional impact; to creating glossaries and indices; to proofreading and working with
reviewers. The book also explains how to exploit the psychology of perception and motivation, collaborate effectively with
business colleagues, manage documents holistically across an organisation, and deal with the other everyday
practicalities of managing knowledge in a corporate environment. Every section of the book is packed with questions to
stimulate thinking and generate meaningful answers, and dozens of examples of what works and why. The book’s also
rich in practical examples drawn from real life, anecdotes, humour, and visual aids. But the advice isn’t just practical and
anecdotal: it’s also rigorously supported by scientific evidence from notable linguists and psychologists such as Steven
Pinker, Daniel Goleman and Yellowlees Douglas. And anyone keen to explore further will benefit from the bibliography
and links to videos and other online resources. The book is ideal not just for professional business writers, such as
editors, technical writers, copywriters and creative directors; it’s also suitable for anyone whose job requires them to
write, whether it’s something as simple as an email or as complex as a set of policies or a handbook.
Despite being one of the oldest Social platforms, LinkedIn is still largely misunderstood. Is it a place for your resume or a
goldmine for leads? Somewhere between those spectrums lies the confusion most users experience. This confusion
leads users to "gurus" who happily sell you one piece of the LinkedIn puzzle. To be successful on LinkedIn, you need the
box with the picture to understand how the puzzle pieces fit together. LinkedIn Made Simple is the box with the image.
With over 100 identified strategies, LinkedIn Made Simple provides you with a structured, step-by-step method to get the
most out of LinkedIn to impact your business or career.
Create Focused Social Media Campaigns Tailored to Your Business Ultimate Guide to Social Media Marketing takes
readers through a 360-degree perspective of social media marketing in businesses, from strategy to tactics, from organic
to paid, from B2B to B2C, encompassing all of the current networks. Topics include: Why businesses need to embrace
social media marketing Understanding today’s social networks from big ones like Facebook and YouTube to emerging
platforms Learning how to craft your business’s social media strategy using today’s formats How to leverage images
and video in your social media outreach Leveraging chat bots, paid social media, and influencer marketing Building your
business social marketing team Measure your social media outreach progress and improve your performance over time
How To Get Connected with More than 300 Million Customers This popular title delivers an in-depth guide to targeting,
reaching, and gaining ideal customers using the latest updates on LinkedIn. LinkedIn expert Ted Prodromou offers a
wealth of no- or low-cost methods for maximizing this dynamic resource. Following his lead, readers learn to link with the
most effective connections for greater exposure. Updates in this edition include: Staying up-to-date with LinkedIn
Contacts, Pulse, and Publisher programs Expansion of premium accounts to help optimize business profiles, stand out in
search results, and track impact How to implement new features like Showcase and Company Updates pages for
extended presence in newsfeeds and with followers Smarter LinkedIn Search that saves time and money with
customized, comprehensive results Other important topics covered include: Techniques and tips to easily navigate
LinkedIn’s interface Time saving tips on finding and matching data from businesses and people Expert guidance on
super-charging a business or individual profile Insider advice on getting found through LinkedIn and maximizing search
Professional instruction on promoting a LinkedIn profile The latest information is illustrated with current snapshots, fresh
examples, and case studies, along with new techniques to easily maneuver LinkedIn’s interface.
Reel in the Profits with YouTube YouTube delivers more than a billion minutes of streaming content to 1.3 billion active
users every day. That's equivalent to one-third of all internet users and at least a billion reasons to start creating videos
that promote your business, brand, products, and services today. Entrepreneur Magazine's Ultimate Guide to YouTube
for Business is the video marketing blueprint you need to create videos that educate, entertain, and inspire viewers to
take action. You'll learn how to plan, edit, promote, and share your videos with the public, as well as how to leverage
YouTube's tools to help spotlight your business and your products without spending a fortune. From video production to
promotion, this guide shares the battle-tested strategies and tried-and-true advice from successful YouTube experts to
help you: Set up your channel and become a YouTube Partner to start monetizing your videos Create a virtual
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community that uses and loves your products Cater your videos to your target audience at every stage—pre-production,
production, post-production, and promotion Drive traffic to your channel, website, or social media with optimized video
titles, tags, playlists, and more Promote your YouTube videos using Facebook, Twitter, Google+, and other social sites
Make a video go viral with the help of blogs, websites, and other online resources Find out what a YouTube channel can
do for you as you learn to create your channel, leverage it as a marketing tool, and maximize your return on investment.
Marketing expert Wendy Keller delivers the ultimate guide to helping business owners differentiate themselves from the
competition through branded marketing, dialed-in content designed to attract the right audience, create customers, and
ultimately turn them into raving fans.
Trying to understand LinkedIn? Want a step-by-step guide to establishing your self as a professional in this powerful environment?
YOU FOUND IT! Follow the 85 steps in this guide, and you will be in the top 5% of profiles to be found on LinkedIn. This means
you will get found, understand how to use this tool, be able to find others, and make this powerful networking tool work for you.
New users can start with step 1 - you are even told what you need to click. Those already having a basic profile are encouraged to
read the first few steps, but you can then quickly jump to step 19. to boost your profile. Just like paint-by-numbers, you are taken
on a journey that gets you to a premium profile and understanding of how to best use LinkedIn to reach YOUR goals. To YOUR
Success!
Take Control of ADHD: The Ultimate Guide for Teens With ADHD helps teens take control of their disorder and find success in
school and in life. By creating the “ADHD Attention Profile” discussed in the book, readers will recognize how ADHD affects them,
discover coping strategies and technology tools to improve their focus, and develop a self-advocacy plan they can use
immediately. The book presents the latest research and information on ADHD in a conversational style that teens can understand
easily, allowing them to develop a better understanding of their disorder. By including suggestions from teens with ADHD, the
authors offer tons of advice, information, and ideas for students, from students just like them. This handy guidebook is sure to help
teens with ADHD learn to refocus their attention and find success in school and beyond! Ages 12-18
Covering the latest breaking news in Google AdWords, the fifth edition introduces revised, expanded and new chapters covering
Enhanced Campaigns, Google AdWord’s Express, Google’s Product Listing Ads, and the introduction to Google’s Universal
Analytics. Nuances in Big Data advertising are also revealed and expanded sections and necessary updates have been added
throughout. Updates specific to this edition include: Powerful bidding strategies using remarketing lists for search ads New ad
extension features Automation capabilities using AdWords scripts Bonus Online Content that includes links to dozens of resources
and tutorials covering: registering a domain name, setting up a website, selecting an email service, choosing a shopping cart
service, finding products to sell, and starting up an Google AdWords account Readers are given the latest information paired with
current screenshots, fresh examples, and new techniques. Coached by AdWords experts Perry Marshall, Mike Rhodes, and Bryan
Todd advertisers learn how to build an aggressive, streamlined AdWords campaign proven to increase their search engine
visibility, consistently capture clicks, double their website traffic, and increase their sales. Whether a current advertiser or new to
AdWords, this guide is a necessary handbook.
The Ultimate Guide To LinkedIn - How To Use LinkedIn To Expand Your Network Create A Rock-Solid Profile And Build
Connections That Matter! Whether you are an aspiring SEO trying to expand your network and hire more employees or you are
simply on the lookout for the job of your dreams, LinkedIn is undoubtedly the ultimate Social Media platform for your goals. No
other platform allows you to establish business relations as LinkedIn does and if used right, it can be done and effortlessly. 44
Pages Away From Mastering LinkedIn Don Bowen has studied and experimented with LinkedIn so that you don't have to. In just
44 pages, this book will explain everything you need to know to properly set-up your profile, browse through the platform, avoid
common mistakes, send and receive messages and connect with interesting characters that could further your career. And the
best part? Every single piece of advice in this kindle book can be applied instantly and with no issues. You will be able to quickly
establish and expand your network by using the right keywords and sending the right invitations to the right people. We are ready
to help you skyrocket your career. The question is... are you?
Revised edition of the author's Ultimate guide to search engine optimization.
LinkedIn is one of the most powerful free networking tools anywhere for any individual in any industry. LinkedIn: 101 Ways to Rock
Your Personal Brand will help you best streamline your efforts and show you all LinkedIn has to offer to grow your professional
network and succeed in your career. Whether you are looking for clients and customers, collaborators, or a new employer, follow
the simple tips in this book to build your own path to success using LinkedIn. Viveka von Rosen and Dayna Steele have mapped
out what you need to do to get ahead using this powerful social media platform.
Make selling a social affair! The ABCs of sales have changed. It's no longer: A-Always, B-Be, C-Closing. The new way of selling is:
A-Always, B-Be, C-Contributing to your buyer's journey. Social selling is an effective way to engage with your customer, and the
world's most powerful social selling tool for any B2B sales professional is LinkedIn Sales Navigator. It allows you to gain access to
more leads, more InMail, and data to track your efforts. With the help of LinkedIn Sales Navigator For Dummies, you'll learn how to
write effective InMail messages and engage with prospects on the world's most successful professional networking site. Along with
utilizing those features, you'll also benefit from access to full profiles outside of your network, guidance on how to best optimize
your own profile for sales opportunities, and much more. Use lead recommendations to get in front of the right buyer Analyze your
social selling efforts with real-time data Reach more leads with customized InMail messages Save 30 - 60 minutes a day
previously spent on acquisitions If you're a B2B sales professional who is new to LinkedIn Sales Navigator, this is the one-stop
resource you can't be without.
True or false? In selling high-value products or services: 'closing' increases your chance of success; it is essential to describe the
benefits of your product or service to the customer; objection handling is an important skill; open questions are more effective than
closed questions. All false, says this provocative book. Neil Rackham and his team studied more than 35,000 sales calls made by
10,000 sales people in 23 countries over 12 years. Their findings revealed that many of the methods developed for selling lowvalue goods just don‘t work for major sales. Rackham went on to introduce his SPIN-Selling method. SPIN describes the whole
selling process: Situation questions Problem questions Implication questions Need-payoff questions SPIN-Selling provides you
with a set of simple and practical techniques which have been tried in many of today‘s leading companies with dramatic
improvements to their sales performance.
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When trainers use games, learners win big. As a trainer interested in game design, you know that games are more effective than
lectures. You've seen firsthand how immersive games hold learners' interest, helping them explore new skills and experience
different points of view. But how do you become the Milton Bradley of learning games? Play to Learn is here to help. This book
bridges the gap between instructional design and game design; it's written to grow your game literacy and strengthen crucial game
design skills. Experts Sharon Boller and Karl Kapp share real examples of in-person and online games, and offer an online game
for you to try as you read. They walk you through evaluating entertainment and learning games, so you can apply the best to your
own designs. Play to Learn will also show you how to: Link game design to your business needs and learning objectives. Test your
prototype and refine your design. Deploy your game to motivated and excited learners. So don't just play around. Think big, design
well, and use Play to Learn as your guide.
The Ultimate Guide to Dropshipping is a complete guide on how to create and run a successful dropshipping business. "This is by
far the best book on dropshipping available. You will will learn everything you need to know about finding a product, setting up an
online store and growing your business." (Sean Work, Director of Marketing, KISSmetrics) "Andrew and Mark have written a
comprehensive, no-BS guide to dropshipping. Essential reading for anyone considering this type of retail." (Chandra Clark,
Founder & President, Scribendi) "These guys distill everything you need to know about dropshipping. It's a must read if you want
practical advice and a clear blueprint to help you grow your business." (Valerie Khoo, National Director, Australian Writers' Centre)
"Holy jeez - I wish these guys had written this 7 years ago.... I can say that the advice in this book is spot on."
Want to Further Your Career or Find A New Job on LinkedIn?With over 200 million members, LinkedIn is the world's biggest
professional social network, and fast becoming the destination for employers to find new workers, and for professionals to
showcase their expertise, make new connections, and find fresh career opportunities. In "How To Build the ULTIMATE LinkedIn
Profile In Under An Hour," you'll learn the simple steps and secret strategies you need to take your LinkedIn profile from ordinary
to irresistible in next to no time. Take Your LinkedIn Experience to the NEXT Level... Many people who join LinkedIn cobble
together a profile in a few minutes and never touch it again - they are missing out! The people who spend a short time to learn how
to harness the true power of LinkedIn are getting found by more recruiters and customers, developing loyal relationships, and
significantly furthering their careers. DISCOVER INSIDE: 5 Ways To Write A Captivating LinkedIn Professional Headline And
Make An Awesome First Impression How to Choose The Right Profile Photo to Capture Your Intended Audience, And Optimize It
to Be Found In Search 9 Secrets to Writing A Compelling LinkedIn Summary: Being Your Own Brand Ambassador 7 Ways to
Optimize Your LinkedIn Experience Section For Maximum Impact and Exposure How to Populate Additional LinkedIn Sections
And How to Re-Order All Sections By Importance How to Add Skills & Expertise to Your LinkedIn Profile, And How to Find the
Best Ones to List How to Encourage Endorsements to Showcase Your Skills and Expertise How to Edit Your Contact Info and
Customize the Website Text Links to Your Blog, Website, Portfolio, etc. How to Choose A Custom LinkedIn URL, e.g
linkedin.com/yourname How to Add Interactive Media Samples to Your Profile: Show Off Your Work and WOW Prospects How to
Promote Your LinkedIn Profile Online and Offline: Widgets, E-mail Signatures, and Real World Marketing How to Make Your
LinkedIn Profile Visible And Appealing to Non-Members: Customize How Your Public Profile Appears in Search How to Make Your
Profile Eye-Catching In LinkedIn Search With Bullet Points, Stars, and Other Special Characters 3 Quick And Easy Ways to Start
to Grow Your LinkedIn Network How to Use Activity Updates and LinkedIn Signal to Spread Your Name and Expertise to
Connections and the Wider LinkedIn Community How to Craft Killer LinkedIn Connection Invites in Three Simple Steps How to
Encourage Quality Recommendations: Priceless Testimonials From Colleagues and Friends How to Use LinkedIn Groups to Grow
Your Connections And Become An Authority Figure In Your Profession Currently Unemployed? What to Put in Your Headline,
Summary, and Current Position Sections How to Find A New Job on LinkedIn (And How to Keep Your Search Secret From Your
Current Employer!) LinkedIn Premium Memberships: What Are They And Are They Worth The Money? How to Export Your
LinkedIn Profile to PDF to Save it from Lost Data Mishaps Top Online Tools to Manage Your LinkedIn Profile and Analyze Its
Effectiveness For less than the cost of a cup of coffee, learn advanced LinkedIn techniques that could mean thousands of dollars
to you or your business in future! Scroll back up and click "Buy" now!
The Ultimate Guide to the Daniel Fast is an inspiring resource for Christians who want to pursue a more intimate relationship with
God through the 21-day commitment to prayer and fasting known as the Daniel Fast. As you deny yourself certain foods—such as
sugars, processed ingredients, and solid fats—you will not only embrace healthier eating habits, you’ll also discover a greater
awareness of God’s presence. Author Kristen Feola explains the Daniel Fast in easy-to-understand language, provides 21
thought-provoking devotionals for each day of the fast, and shares more than 100 tasty, easy-to-make recipes that follow fasting
guidelines. In a conversational style, Feola helps you structure the fast so you can spend less time thinking about what to eat and
more time focusing on God. You will also discover that “to fast” means “to feast” on the only thing that truly nourishes?God’s
powerful Word. For more info, please visit www.ultimatedanielfast.com.
SELL MORE WITH INSTAGRAM Are you ready to tap into Instagram’s booming network of 600 million viable customers? With
the Ultimate Guide to Instagram for Business, social media marketing expert Kim Walsh-Phillips gives you the tools you need to
get your due return on investment out of Instagram. From cross-platform branding and marketing advice to practical blueprints for
funneling followers, this guide unlocks the secrets successful entrepreneurs use to drive sales directly from Instagram, become
experts in their field, and grow their business. Learn how to: Set up an Instagram marketing funnel that converts followers into
customers Run effective, lead-generating campaigns with trending hashtags, exclusive contests, and product launches Grow your
Instagram following with The 21-Day Blueprint Leverage your Instagram brand to reach celebrity status and gain a competitive
advantage Post Instagram stories and live videos to grow your follower base and drive sales Build content with a Quick-Start Lead
Magnet Blueprint that will attract your ideal customers Your followers are ready to take action -- give them a reason! Whether
you're new to the Instagram world or you're not sure how to get more out of your profile, this guide is the perfect tool for
entrepreneurs ready to promote themselves to millions of visual shoppers. With this guide's easy-to-use strategies, easy-to-adapt
blueprints, and other great resources, you'll be ready to take the plunge!
Neal Schaffer helped revolutionize the way professionals utilize LinkedIn with his award-winning book Windmill Networking:
Understanding, Leveraging & Maximizing LinkedIn. He now does the same to enlighten companies how to develop business on
LinkedIn with Maximizing LinkedIn for Sales and Social Media Marketing. Thought Linkedin was just for job seekers? Think again.
Linkedin is the most important destination for your sales and social media marketing efforts if your company is selling products and
services to other businesses. When looking at Linkedin's extensive functionality from a sales and marketing perspective as
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presented in this book, you'll soon understand how you can create new business from your Linkedin activities. After reading this
book you'll learn how to master the Linkedin platform to develop business, including how to create a sales-oriented profile and
connections policy to attract more leads, become an industry thought leader by establishing your own community within the
lucrative Linkedin demographic, set up your Linkedin Companies Page to improve your reputation--and drive more traffic to your
website, and optimize your Linkedin presence as part of your social media optimization efforts. This practical guide, supplemented
by more than 15 case studies, will teach you and your employees everything you need to know on how to successfully develop
leads and business on LinkedIn.
Become a LinkedIn power user and harness the potential of social selling With the impact of COVID, remote working has become
big, and so has the use of digital/virtual sales tools. More sales teams want and need to understand how to use social media
platforms like LinkedIn to sell, and most do not use it properly. The Ultimate LinkedIn Sales Guide is the go-to book and guide for
utilizing LinkedIn to sell. It covers all aspects of social and digital selling, including building the ultimate LinkedIn profile, using the
searching functions to find customers, sending effective LinkedIn messages (written, audio & video), creating great content that
generates sales, and all the latest tips and tricks, strategies and tools. With the right LinkedIn knowledge, you can attract
customers and generate leads, improving your sales numbers from the comfort and safety of your computer. No matter what you
are selling, LinkedIn can connect you to buyers. If you’re savvy, you can stay in touch with clients and generate more repeat
sales, build trust, and create engaging content that will spread by word-of-mouth—the most powerful sales strategy around. This
book will teach you how to do all that and more. In The Ultimate LinkedIn Sales Guide you will learn how to: Use the proven 4
Pillars of Social Selling Success to improve your existing LinkedIn activities or get started on a firm footing Create the Ultimate
LinkedIn Profile, complete with a strong personal brand that could catapult you to industry leader status Generate leads using
LinkedIn, then build and manage relationships with connected accounts to turn those leads into customers Utilize little-known
LinkedIn “power tools” to grow your network, send effective messages, and write successful LinkedIn articles And so much more!
The Ultimate LinkedIn Sales Guide is a must read for anyone wishing to utilise LinkedIn to improve sales.
'Ben's book is an elegant and essential intervention in an era of enervating culture wars. It asks and answers nothing less than the
most important question of our time: how can we recover the ability to talk to one another?' - Sathnam Sanghera, author of
Empireland What does it mean to be fair? Why do we feel unfairness so strongly? What has happened to us today that we spend
more time condemning each other's views than giving each other a fair hearing? The idea of fairness is one of the most commonlyexpressed concepts, yet nobody ever stops to think what it really means. We all simply take the word 'fair' for granted. In this
polemical guide to fairness, Ben Fenton explains the meaning of the word, how it fits into our genetic make-up and why we need
our innate sense of fair play now more than ever. Fenton explores the idea that the unconscious procedure that humans go
through in deciding fairness is the vital balancing act between competition and cooperation, the two driving forces that have made
us the super-species of Planet Earth. He describes the neurology, anthropology, psychology, history and future of fairness and
looks at how it affects our lives through politics, law, sex, religion, race, sport, business and even war. As a reporter of thirty years'
experience, Fenton brings all his skills to bear in a lively and challenging description of the profound inner meaning of a throwaway
phrase and why it matters so much to every single person in the world to seek To Be Fair. PART I – WHY SHOULD WE TRY TO
BE FAIR? 1. Why You Should Read This Book 2. The Principles of Fairness 3. The Neurology and Psychology of Fairness 4.
Fairness in History 5. Is Fairness a Creation of the English speaking World? (Spoiler alert: No) PART II – WHAT DOES
FAIRNESS LOOK LIKE IN THE MODERN WORLD? 6. Fairness in Sport (and other forms of War) 7. Fairness in Business and
Economics 8. Fairness in Law and Taxation 9. Fairness in Communication and Technology 10. Fairness in Politics and
Government 11. Fairness in Human Relationships 12. Is Fair Play the Answer to the Ultimate Question?

The LinkedIn Guide for Financial Advisors offers step-by-step instructions for mastering the world's largest professional
network. Filled with relevant examples and success stories from independent financial advisors, the guide reviews how to
optimize your LinkedIn Profile, expand your network, search for and identify qualified prospects, as well as the art of
asking for an introduction from someone who knows and trusts you. Finally, the book offers a proven strategy for using
content marketing on LinkedIn to attract new leads. Updated and expanded with new strategies for 2017.
What if there was a lead generation strategy or platform available online where you could literally wake up each morning
to an inbox overflowing with fresh, hot leads? What if around the clock you had a system that brought you qualified
prospects looking to buy exactly the type of product or service you were offering? What if all of that happened without you
having to leave your desk? What if this system, this new way of generating leads, freed you up to do the things you loved
because it took less time, less expense and less effort than everything else you've ever tried? If you're interested in
having that vision become a reality, then you need to read this book! Because I'm going to show you EXACTLY how I
made more than $135,000 in just 90 days using LinkedIn. I did it all by myself, and I did it all inside a tiny niche. This isn't
some get-rich-quick scheme or "push a button and make money" type approach. Rather, it's about understanding how to
enhance your personal brand, how to leverage LinkedIn's built-in advantages and how to apply the specific type of selling
psychology that generates nonstop leads and customers when done correctly. The simple formula I'll teach you works in
any niche, takes just a few minutes a day to apply and drives targeted, ready-to-buy prospects to your virtual front door. It
doesn't matter what your experience level is when it comes to LinkedIn - literally anyone can do this! Find out RIGHT
NOW just how easy it is! Inside This Book You'll Discover: - How to ensure your LinkedIn profile ranks #1 in your niche or
industry. - How to instantly locate your ideal prospects on LinkedIn no matter what industry you're in. - How to engage
your ideal prospects on LinkedIn by creating instant likability and trust. - How to create content on LinkedIn that
establishes your credibility and attracts your ideal prospects - How to turn LinkedIn Groups into your own personal ATM
Machine. - How to move new LinkedIn connections from prospects to paying customers as quickly as possible.
A rallying cry for working mothers everywhere that demolishes the "distracted, emotional, weak" stereotype and
definitively shows that these professionals are more focused, decisive, and stronger than any other force. Working
mothers aren’t a liability. They are assets you—and every manager and executive—want in your company, in your
investment portfolio, and in your corner. There is copious academic research showing the benefits of working mothers on
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families and the benefits to companies who give women longer and more flexible parental leave. There are even findings
that demonstrate women with multiple children actually perform better at work than those with none or one. Yet despite
this concrete proof that working mothers are a lucrative asset, they still face the "Maternal Wall"—widespread unconscious
bias about their abilities, contributions, and commitment. Nearly eighty percent of women are less likely to be hired if they
have children—and are half as likely to be promoted. Mothers earn an average $11,000 less in salary and are held to
higher punctuality and performance standards. Forty percent of Silicon Valley women said they felt the need to speak
less about their family to be taken more seriously. Many have been told that having a second child would cost them a
promotion. Fortunately, this prejudice is slowly giving way to new attitudes, thanks to more women starting their own
businesses, and companies like Netflix, Facebook, Apple, and Google implementing more parent-friendly policies. But
the most important barrier to change isn’t about men. Women must rethink the way they see themselves after giving
birth. As entrepreneur Sarah Lacy makes clear in this cogent, persuasive analysis and clarion cry, the strongest, most
lucrative, and most ambitious time of a woman’s career may easily be after she sees a plus sign on a pregnancy test.
"The increased use of LinkedIn by professionals and companies has nearly doubled since the first edition (from 150 to
300+ million users), causing LinkedIn to create, enhance, and retire several features. The second edition covers those
latest advancements with revised, expanded, and new chapters"-Your online presence matters more than ever in today's global workplace. Professionals are logging-in to LinkedIn in
record numbers, so your profile needs to represent you in the best possible light before and after a meeting or interview.
LinkedIn For Personal Branding: The Ultimate Guide is the leading strategic guidebook that most uniquely connects
personal branding to the LinkedIn platform. Long's book provides a comprehensive view of personal branding using
LinkedIn's profile, content sharing, and thought leadership capabilities. Additionally, Long has assembled a useful set of
"How To" advice links that are available on a companion website. The website provides many resource pages and links
related to each chapter. LinkedIn for Personal Branding: The Ultimate Guide is the ONLY LinkedIn book available that
will do all of this for the reader: - Provide an integrated personal branding and LinkedIn strategy needed for today's
professionals - in a Full Color book. - Provide additional "how to" elements in a companion website so you can click over
to see detailed instructions and keep updated. - Provide dozens of examples and case studies from real LinkedIn users. Provide several "personas" and other prompts to help you write the best possible summary. LinkedIn For Personal
Branding will help you to: - Select and prioritize the best personal brand attributes for you, your career and business. - Be
considered for more strategic assignments and business opportunities. - Create an authentic, personal, and impressive
profile that demonstrates expertise without appearing to brag. - Consider all the ways you can demonstrate your personal
brand -both offline and online- and how they work together. - Be found online > increase the likelihood of being contacted
by recruiters and sales prospects. - Select the most memorable words, images, skills, and links. - Learn best practices for
each profile section ( and also see real examples). - Write the most strategic and impactful headline and summary. - Give
and receive more endorsements and recommendations. - Become a thought leader. - Find and Share content with your
network . - Blog using the LinkedIn Publisher functionality. - Leverage LinkedIn Groups and Company pages. - Measure
your progress. - And much more. This book is perfect for anyone interested in developing their personal brand using
LinkedIn to propel their career or business opportunities.
A celebrity trainer and star of Animal Planet's It's Me or the Dog presents the ultimate guide to raising a puppy.
A step-by-step guide for succeeding on the for ''business'' social media network LinkedIn Marketing: An Hour a Day helps
you create, customize, and optimize a presence on LinkedIn, the world's largest social network for professionals. In this
detailed, step-by-step book, LinkedIn expert Viveka von Rosen reveals how to use this powerful platform to ensure that
you or your company get noticed by the right audience. Discover previously undocumented tips and tricks for community
growth and management, including how to best use Groups, events, and other LinkedIn features and applications. Offers
a complete resource for anyone who wants to market and recruit on the world's largest professional network Features
hands-on tutorials, case studies, examples, tips, and tactics Reveals how to monitor and maintain a vibrant LinkedIn
presence Includes effective tactics for recruiters, job seekers, and entrepreneurs, as well as legal, real estate, and
nonprofit professionals Incorporates an exploration of the LinkedIn advertising platform, API, and mobile platform This
soup-to-nuts guidebook for tackling every stage of the LinkedIn process ensures your online presence will get noticed.
Find and Network with the Right Professionals You know it’s smart to connect with over 500 million business
professionals on LinkedIn, but you may not know how to do it without wasting tons of time and money. LinkedIn expert
and trainer Ted Prodromou delivers a step-by-step guide to using LinkedIn to grow your business, find profitable clients
and customers, and hire the perfect employees. With more than a decade of experience helping businesses and
entrepreneurs grow using SEO, pay-per-click management, and LinkedIn, Prodromou shares the most effective ways to
keep you and your business in front of decision makers and build strong referral networks. You'll learn how to: Make
online connections that are as strong as those made in person Use content marketing to build and promote your thought
leadership profile Build trust with prospective clients by exploring similar interests and groups Develop a closing process
that convert connections to clients Leverage your LinkedIn presence to drive you and your business to the top of the
results page on multiple search engines—even Google As the definitive social network for people doing business,
entrepreneurs ignore LinkedIn at their own peril. Take the direct approach to reaching the movers and shakers by
listening to what Ted has to say. —Joel Comm, New York Times bestselling author of Twitter Power 3.0: How to Dominate
Your Market One Tweet at a TimeIf you want to know the behind-the-scenes, real-world strategies, you need to read this
book filled with applicable tips and tricks to save you time and money, and to give you a roadmap to actually making
money on LinkedIn. —Scott Keffer, bestselling author and founder of Double Your Affluent Clients®
By simply controlling our mind and concentrating on what we want, we can achieve it. This book offers insights and explains how by breathing
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and concentrating we can make a connection with the divine supply and unlock the immense power that lies within us. It also brings together
the twenty methods for success. This revised and updated edition covers seemingly common but usually ignored premises like knowing
yourself, having a plan, the proper use of power, importance of enthusiasm, personality and individually, appreciation and happiness, faith
and selflessness etc.
Ditch the failed sales tactics, fill your pipeline, and crush your number Fanatical Prospecting gives salespeople, sales leaders, entrepreneurs,
and executives a practical, eye-opening guide that clearly explains the why and how behind the most important activity in sales and business
development—prospecting. The brutal fact is the number one reason for failure in sales is an empty pipe and the root cause of an empty
pipeline is the failure to consistently prospect. By ignoring the muscle of prospecting, many otherwise competent salespeople and sales
organizations consistently underperform. Step by step, Jeb Blount outlines his innovative approach to prospecting that works for real people,
in the real world, with real prospects. Learn how to keep the pipeline full of qualified opportunities and avoid debilitating sales slumps by
leveraging a balanced prospecting methodology across multiple prospecting channels. This book reveals the secrets, techniques, and tips of
top earners. You’ll learn: Why the 30-Day Rule is critical for keeping the pipeline full Why understanding the Law of Replacement is the key
to avoiding sales slumps How to leverage the Law of Familiarity to reduce prospecting friction and avoid rejection The 5 C’s of Social Selling
and how to use them to get prospects to call you How to use the simple 5 Step Telephone Framework to get more appointments fast How to
double call backs with a powerful voice mail technique How to leverage the powerful 4 Step Email Prospecting Framework to create emails
that compel prospects to respond How to get text working for you with the 7 Step Text Message Prospecting Framework And there is so
much more! Fanatical Prospecting is filled with the high-powered strategies, techniques, and tools you need to fill your pipeline with high
quality opportunities. In the most comprehensive book ever written about sales prospecting, Jeb Blount reveals the real secret to improving
sales productivity and growing your income fast. You’ll gain the power to blow through resistance and objections, gain more appointments,
start more sales conversations, and close more sales. Break free from the fear and frustration that is holding you and your team back from
effective and consistent prospecting. It's time to get off the feast or famine sales roller-coaster for good!
Who should you follow? How many people should you follow? How often should you tweet? Most people don’t get Twitter. Longtime internet
guru Ted Prodromou shows you how to become someone who does. Set to prove that 140 characters or less and a hashtag can dramatically
grow your brand and your business, Prodromou takes you step by step into the Twitterverse and shows you how to tweet your way to the top
of your industry.
Quick access to today's top Facebook, Twitter, and LinkedIn resources - on business, entertainment, politics, health, sports, and much more!
A single, up-to-the-minute source for all the best new resources on today's top social networks More than 3,000 entries on parenting,
shopping, fashion, sports, travel, religion, and many other topics A huge timesaver: helps users instantly uncover hidden "gems" they'd
otherwise have to search for, stumble upon, or never find at all!
LinkedIn is one of the most popular tools for any person to find a job. If you want to learn some tips to use it effectively to have more chances
for job opportunities, do not skip this book. This book is the resource you need to maximize your LinkedIn impact. In this book, you'll learn: How to leverage your network and grow your recommendations - Why being a proactive contributor and community builder is essential on
LinkedIn - How to exhibit your skills and endorsements - The importance of keywords and how they can attract clientele or job-related
connections - The keys to effective sharing and networking, and much, much more!
Are you getting the results you want from your LinkedIn profile? This LinkedIn "bible" offers 18 detailed strategies and writing tips PLUS 7
Bonus tips that will teach you how to get found on LinkedIn, and how to keep people reading after they find you. Contains tips for job seekers,
business owners, and other professionals.
With 4,000 percent growth in just six months, 17 million users, and a record for more referral traffic than YouTube, Google+, and LinkedIn
combined, Pinterest delivers an unbelievable opportunity for marketers . . . if they know how to effectively use it. Karen Leland acquaints
business owners with the newest social media kid on the block. She covers: the ins and outs of signing up and getting started; building
boards that get noticed, drive traffic, and convert fans into customers; creating a Pinterest community through power connections, contests,
social media outreach, and smart pinning strategies; strategies for becoming a power Pinterest user and creating an enthusiastic following;
best practices for pins that promote, including image optimization, consistent branding, social media integration, and high-value content; and
Pinterest etiquette. Business owners learn to expand their business and brand’s success — one pin at a time.
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